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Student Satisfaction Inventory

■ Gather student data to guide 
strategic planning

■ Assist in strengthening student 
retention initiatives

■ Identify areas of strength and areas for opportunity
■ Create a “map” of progress and goals
■ Access to national benchmarks



Why did we send this out?









■ Communicate
■ Structure
■ Incentivize
■ Ask and ye shall receive!

Cornerstones of the Survey



Top Down Support















Response Rates by Major

Major Respondents Enrollment Response Rate
Interdisciplinary Studies 272 901 30%
Organizational Leadership 166 501 33%
Undecided - Pre-Nursing 104 341 30%
Business Administration 99 410 24%
Psychology 99 341 29%
Kinesiology & Sports Studies 90 352 26%
Animal Science 87 230 38%
Social Work 86 213 40%
Criminal Justice 84 314 27%
Biological Science 70 241 29%
Accounting 61 207 29%
General Studies 58 243 24%
Computer Science 56 182 31%
Applied Arts & Sciences 53 156 34%
General Business 45 169 27%
Music 44 212 21%
Finance 43 164 26%
Management 40 139 29%
Visual Communication 40 141 28%
Public Health 39 115 34%
English 38 99 38%
Wildlife and Conservation Sci 36 95 38%
Nursing 31 93 33%
Learning & Technology 30 117 26%
Liberal Studies 30 102 29%



Using the Results

Further investigation narrowed our wider challenge list of 
five items to three that were academically related:

■ Faculty timely feedback
■ Major area of study instruction quality
■ Ease of class registration



Faculty Provide Timely Feedback about Student Progress in a Course. 

Major 1 Major 1 Value Major 2 Major 2 Value Difference Sig.

Business 
Administration 5.89 Music 4.84 1.05 0.053

Social Work 5.73 Computer Science 4.73 0.99 0.053

Interdisciplinary 
Studies 5.83 Music 4.84 0.99 0.032

Kinesiology & 
Sports Studies 5.98 Music 4.84 1.13 0.023

Organizational 
Leadership 5.9 Music 4.84 1.06 0.021

Business 
Administration 5.89 Computer Science 4.73 1.16 0.003

Kinesiology & 
Sports Studies 5.98 Computer Science 4.73 1.24 0.001

Interdisciplinary 
Studies 5.83 Computer Science 4.73 1.1 0.001

Organizational 
Leadership 5.9 Computer Science 4.73 1.17 0.001



The Instruction in my Major Field is Excellent
Major 1 Major 1 Value Major 2 Major 2 Value Difference Sig.

Organizational 
Leadership 6.24 Psychology 5.54 0.71 0.04

Organizational 
Leadership 6.24 Music 5.23 1.02 0.017

Finance 6.5 Music 5.23 1.28 0.017

Finance 6.5 Computer Science 5.27 1.23 0.011

Organizational 
Leadership 6.24 Computer Science 5.27 0.97 0.007

Business 
Administration 6.03 Biological Science 5.24 0.79 0.035

General Business 5.7 Computer Science 4.65 1.05 0.021

General Studies 5.64 Computer Science 4.65 0.99 0.02

Social Work 6.12 Biological Science 5.24 0.88 0.012

Kinesiology & 
Sports Studies 6.12 Biological Science 5.24 0.87 0.011

Music 6.31 Biological Science 5.24 1.07 0.009

English 5.86 Computer Science 4.65 1.21 0.006

Animal Science 6.15 Biological Science 5.24 0.91 0.006



I am able to Register for Classes I need with few Conflicts. 

Major 1 Major 1 Value Major 2 Major 2 Value Difference Sig.

Organizational 
Leadership 6.24 Psychology 5.54 0.71 0.04

Organizational 
Leadership 6.24 Music 5.23 1.02 0.017

Finance 6.5 Music 5.23 1.28 0.017

Finance 6.5 Computer 
Science 5.27 1.23 0.011

Organizational 
Leadership 6.24 Computer 

Science 5.27 0.97 0.007





QUESTIONS?
Dr. Ricky Dobbs- Ricky.Dobbs@tamuc.edu

Dr. Dan Su- Dan.Su@tamuc.edu
Alison Soeder- Alison.Soeder@tamuc.edu
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